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1. Course ldentity

Name of Study Program
Name of Course

Code of Course

Group of Course

SKS weight

Level

Semester

Prerequisite

Status (mandatory/eptional)
Lecturer name and code

SEMESTER LESSON PLAN (RPS)

: Culinary Education

: Consumer Education

: BG 107

. Study Program Expertise Course (MKKIPS)
: 2 SKS (Semester Credit Unit)

1 S-1

: Odd

: Mandatory
: Dr.Yulia Rahmawati,M.Si

Asep Maosul, M.Pd




2. Course Description

This is MKKIPS course to be taken for undergraduate students of Culinary Education Study Program. Through expository learning
experiences, discussions, and inquiry assignments, students will be able to understand, apply, analyze consumer Education,
including: The basic concept of consumer education; Consumer education principles; Consumer rights and obligations; Rights and
Obligations of Business Actors; Decision making process; Motivation and needs; Consumer characteristics; consumer attitudes and
personality, culture and demographic characteristics; Consumer socialization in the family, Social responsibility to consumers; fraud
and filing of complaints; halal and non-halal food products (Halal cosmetics and drugs); brand and packaging/labeling; public
services/services; product purchases, market segments; product marketing strategy, product quality, and product quantity. Learning
emphasizes student activities through discussion or problem solving activities and optimizing relevant and up-to-date learning
resources. The discussion of the problem is carried out jointly by lecturers and students, ending with the elaboration of the lecture
modules by the lecturer in charge of the course. Assessment of learning outcomes is carried out through UTS, UAS, and assignments.

3. Outcomes of the Referenced Study Program Learning (RSPL)

S Demonstrate scientific, educative, and religious attitudes and behaviors contributing to improving the quality of life
in society, nation, and state, based on academic norms and ethics

P3 Proficient in theoretical concepts of Culinary education

KU  Can apply logical, critical, systematic, and innovative thinking in the context of science and technology
development or implementation that pays attention to and applies humanities values corresponding their area of

expertise.

KK2 Can apply Information and Communication Technology as well as Literacy in Planning, Implementation, and
Evaluation of Gastronomic Learning Outcomes




4. Course Learning Outcomes (CLO)

M1. Understand the basic concepts of consumer education

M2. Understand the rights, obligations of consumers and business actors

M3. Apply the concept of the decision-making process

M4. Apply the concepts of motivation and needs

M5. Analyze consumer characteristics (attitude and personality, demographic culture and consumer socialization in the family.

M6. Analyze cases of fraud and file complaints. .

M7. Analyze the characteristics of Halal and non-halal food products.

M8. Analyze brand and product packaging (Labeling)

M9. Analyze Market segments.

5. LEARNING PLAN DESCRIPTION
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e Explain the according to | Asynchronous: Self- motivation and References
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